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LEGAL AND REGULATORY FRAMEWORK

Legislation
?hat legislation governs competition in digital markets in your 
WurisdictionC Does the standard competition law framework apply or are 
there any special rules or exemptionsC

There is no speci,c regulation governing competition in digital markets in Spain. Accordingly1 
the standard EU and Spanish framework on restrictive practices1 abuse of dominance and 
merger control applies.

Under Spanish law1 the key legislative texts are Act No. /572003 on the Defence of 
Competition (the Competition Act) and its implementing regulation. In addition1 Act No. 
97/jj/ on Unfair Competition (the Unfair Competition Act) applies through article 9 of the 
Competition Act to any unfair competition conduct that affects the public interest.

Law stated - 25 junio 2025

Enforcement authorities
?hich authorities enforce the competition law framework in your 
Wurisdictionqs digital marketsC 

In Spain1 competition law1 including its application to digital markets1 is enforced by the 
National Commission for Markets and Competition (CNMC) at the national level1 with 
additional investigatory powers granted to regional competition authorities within their 
respective Hurisdictions. ’owever1 the CNMC retains exclusive decisional powers regarding 
merger control1 making it the primary enforcer of competition law in the country.

There are no dedicated or independent units within the CNMC speci,cally tasked with 
competition issues in digital markets. Cases involving the digital economy are handled within 
the general framework of the CNMCWs enforcement structure.

Regarding the implementation of Regulation (EU) No. /j2572022 (the Digital Markets 
Act  or  DMA)1  the  CNMC is  empowered to  cooperate  with  and assist  the  European 
Commission1 employing its investigative and sanctioning powers under the Competition 
Act. Evidence or ,ndings from investigations conducted under the Competition Act may 
also be leveraged to enforce its provisions alongside those of the DMA. The CNMC and the 
European Commission have established a Hoint investigation team under a memorandum 
of understanding to oversee large digital platforms. Additionally1 the CNMC participates 
in the ’igh-Level Group for the DMA1 contributing particularly to discussions on arti,cial 
intelligence.

qith respect to the enforcement of Regulation (EU) No. 202272065 (the Digital Services 
Act (DSA))1 the European Commission has initiated infringement proceedings against Spain 
for failure to effectively implement the Regulation. The DSA reFuires member states to 
designate1 by /3 4ebruary 202:1 one or more digital services coordinators (DSCs) and to 
ensure that they are granted su•cient powers to enforce its provisions1 including the ability to 
impose penalties for non-compliance. qhile Spain has designated the CNMC as the national 
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DSC1 the Commission considers that it has not been entrusted with the necessary powers 
to ful,l its role under the DSA.

Law stated - 25 junio 2025

Regulatory guidelines
Have the authorities in your Wurisdiction issued any guidelines on the 
application of competition law to digital marketsC

The Spanish competition authorities have not issued any speci,c guidelines addressing the 
application of competition law to digital markets.

Law stated - 25 junio 2025

Advisory reports
Have any advisory reports been prepared in your Wurisdiction on 
competition law issues in digital marketsC 

Yes1 several advisory reports have been prepared in Spain on competition law issues related 
to digital markets8

; In 20/61 the CNMC published ,ndings from a public consultation on new service 
delivery models and the collaborative economy.

; In 202/1 the CNMC conducted a study on the competitive conditions in the online 
advertising sector in Spain.

; In November 20291 the CNMC initiated a study1 including a public consultation1 
on cloud services. This ongoing study aims to analyse market dynamics1 identify 
competition challenges1 such as provider concentration and switching di•culties1 
and propose recommendations to enhance competition in terms of price1 Fuality and 
innovation.

Additionally1  in  20/61  the Catalan Competition Authority  commissioned a  report  on 
peer-to-peer transactions.

Law stated - 25 junio 2025

Advance compliance guidance
,an companies active in digital markets ask the competition authority for 
advance guidance on competition law compliance before entering into an 
agreement or determining a pricing strategyC 

There is no formal procedure for companies in digital markets1 or in any other sector1 to 
reFuest advance guidance on competition law compliance from the Spanish competition 
authorities. This option is only available to legislative and governmental bodies or certain 
public-interest entities. 4or example1 the Madrid City Council utilised this possibility1 which 
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led to the CNMC investigating case S7DC706/67/3 (20/–) regarding alleged sales at a loss 
by Uber€ however1 no infringement proceedings were ultimately initiated.

Companies may approach the competition authorities informally for feedback on the 
compatibility of speci,c practices with competition law. ’owever1 such engagement is 
uncommon1 and meaningful responses from the CNMC are rare. Comfort letters or formal 
assurances are generally not issued in these cases.

Law stated - 25 junio 2025

Regulatory climate and enforcement practice
How would you describe government policy and the competition 
authoritiesq general regulatory and enforcement approach towards digital 
companies in your WurisdictionC

The Spanish government has not adopted a proactive policy regarding competition in 
digital markets1 leaving enforcement largely to the CNMC and the courts. Traditionally1 the 
CNMCWs enforcement approach in digital markets has been reactive rather than policy-driven. 
4or instance1 investigations initiated before 202/1 such as those against Google (cases 
S700297201 S700037201 S7000:7/j1 S70:9/7/2 and S709:67//) and maHor online travel 
agencies (cases S700597/j and S700:97/j)1 were often dismissed without sanctioning 
proceedings.

’owever1 since 202/1 the CNMC has adopted a more proactive stance1 as rezected in its 
strategic plan for 202/‘20261 which prioritises digital markets. The CNMC has intensi,ed 
its cooperation with the European Commission and other competition authorities while 
initiating maHor investigations into anticompetitive practices by digital companies. This shift 
has resulted in signi,cant ,nes1 including8

; Booking.com was ,ned ':/9 million in 202: for exploitative and exclusionary abuses 
of its dominant position in case S7000572/ (202:).

; AmaVon and Apple were ,ned '/j: million in 2029 for anticompetitive clauses 
affecting the online retail sale of electronic products in case S700/972/ (2029).

; In 202/1 several online real estate intermediaries were ,ned '/.25 million following a 
leniency application for imposing minimum fees S70009720 (202/).

The CNMC has also prioritised ongoing investigations into Apple1 Google and parking 
app operators (S7000572:1 S700/97221 and S7000272: and S7000972:1 respectively) and 
continues to focus on digital markets as a key enforcement area.

Law stated - 25 junio 2025

HORIZONTAL AGREEMENTS

Special rules and exemptions
Do any special rules or exemptions apply to the assessment of 
anticompetitive agreements between competitors in digital markets in 
your WurisdictionC 
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No special rules or exemptions apply to the assessment of anticompetitive agreements 
between competitors in digital markets in Spain. The general EU and Spanish competition 
law framework governs these agreements.

Law stated - 25 junio 2025

Access to online platforms
How has the competition authority in your Wurisdiction addressed 
hori@ontal restrictions on access to online platformsC

The National Commission for Markets and Competition (CNMC) has not explicitly addressed 
restrictions on access to online platforms in the context of horiVontal agreements. ’owever1 
similar issues were raised in case S700/972/ (2029) (Amazon/Apple Brandgating)1 where 
both horiVontal and vertical elements coexisted. The CNMC determined that the vertical 
elements were more signi,cant and applied the general framework for vertical agreements.

4or completeness1 the CNMC opened an investigation (S7000j729) after the logistics 
platform Luda4arma complained that several pharmaceutical associations had Hointly 
recommended pharmacists use their proprietary digital tools. According to the CNMC1 the 
alleged guidance may have allegedly curbed competition by discouraging the adoption of 
alternative platforms such as Luda4arma.

Law stated - 25 junio 2025

Algorithms
Has the competition authority in your Wurisdiction considered the 
application of competition law to the use of algorithmsI in particular to 
algorithmic pricingC 

The CNMC has not issued any prohibition decisions directly relating to algorithmic collusion 
but has considered algorithms in speci,c cases8

; In case S706937/– (20/–) the CNMC dismissed allegations of price-,xing by Uber 
and Cabify1 ,nding that their algorithms operated independently for dynamic pricing 
adHustments.

; In case S70009720 (202/)1 the CNMC investigated real estate intermediaries for using 
an algorithmic platform to coordinate minimum fees and share sensitive information. 
qhile collusion was identi,ed1 the means were not deemed sophisticated algorithms 
or arti,cial intelligence.

; In case S7000572/ (202:)1 the CNMC examined Booking.comWs ranking algorithms1 
focusing on their lack of transparency in programmes such as Preferred1 Preferred 
Plus and Genius1 which inzuence hotel positioning and visibility. These issues were1 
however1 considered within the context of unilateral conduct (abuse of dominance)1 
rather than horiVontal or vertical agreements.

; In case S70005720 (2025)1 the CNMC reviewed fresh complaints that Uber1 Cabify 
and Bolt were using algorithmic pricing to ,x fares and engage in unfair practices. It 
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concluded that the algorithms were an inherent and proportionate element of their 
business models and therefore closed the ,le without further action.

Beyond speci,c investigations1 the CNMC has demonstrated ongoing interest in the 
implications of algorithms for competition. Since 20/–1 its Economic Intelligence Unit has 
employed advanced IT and AI tools to detect anticompetitive practices. Additionally1 the 
CNMC has contributed to the European CommissionWs qhite Paper on Arti,cial Intelligence1 
emphasising the potential risks posed by algorithmic coordination in transparent1 data-driven 
markets.

Law stated - 25 junio 2025

Data collection and sharing
Has the competition authority in your Wurisdiction considered the 
application of competition law to ’hub and spokeq information exchanges 
or data collection in the context of digital marketsC 

In case S70005720 (2025)1 two national taxi associations alleged that Uber1 Cabify and 
Bolt formed a Jhub-and-spokeW cartel by acting as a common supplier that set uniform 
prices for their drivers. After reviewing the platformLs algorithmic pricing1 the CNMC found 
it to be an ancillary and proportionate feature of the business model1 based exclusively 
on service-related variables (ride duration1 distance1 vehicle type1 safety parameters and 
real-time supply-and-demand conditions). The complaint was therefore dismissed.

Law stated - 25 junio 2025

Other issues
Have any other key issues emerged in your Wurisdiction in relation to 
the application of competition law to hori@ontal agreements in digital 
marketsC

No other signi,cant issues have arisen in Spain regarding the application of competition law 
to horiVontal agreements in digital markets.

Law stated - 25 junio 2025

VERTICAL AGREEMENTS

Special rules and exemptions
Do any special rules or exemptions apply to the assessment of 
anticompetitive agreements between undertakings active at different 
levels of the supply chain in digital markets in your WurisdictionC

No special rules or exemptions apply to the assessment of anticompetitive agreements 
between undertakings active at different levels of the supply chain in digital markets in Spain. 
The general EU and Spanish competition law framework governs these agreements.
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Law stated - 25 junio 2025

Online sales bans 
How has the competition authority in your Wurisdiction addressed absolute 
bans on online sales in digital marketsC

In case S7DC7069/7/– (2020)1 involving distributor contracts for Adidas products1 the 
National Commission for Markets and Competition (CNMC) identi,ed alleged restrictions on 
online sales1 such as obligations to sell exclusively at physical locations or failing to explicitly 
regulate internet sales. The CNMC accepted commitments from Adidas to notify distributors 
of updated contractual terms explicitly allowing online sales.

In case S700/972/ (2029) (Amazon/Apple Brandgating)1 the CNMC found that Jbrand 
gatingW clauses restricted numerous non-authorised resellers from selling Apple products 
on AmaVonWs marketplace. This signi,cantly reduced both intra-brand and inter-brand 
competition. The CNMC reHected the arguments of the investigated parties regarding the 
applicability of the 2022 Mertical Guidelines and the precedents set by the ECN in C-9607/2 
‘ Coty Germany (20/:) and C-9:57/: ‘ Maxima Latvija (20/5)1 concluding that the conduct 
harmed competition.

Law stated - 25 junio 2025

Resale price maintenance
How has the competition authority in your Wurisdiction addressed online 
resale price maintenanceC

In  case S7DC7069/7/–  (2020)1  the  CNMC  examined  AdidasWs  alleged  resale  price 
maintenance practices1 including recommended retail prices provided through various tools. 
The CNMC concluded that these prices were non-binding1 easily adHustable and not enforced1 
,nding no competition concerns.

In earlier cases1 the CNMCWs predecessor1 theNational Competition Commission(CNC)1 
addressed online resale price maintenance but often ruled out violations due to insu•cient 
evidence or the de minimis rule1 such as in cases S70:/37/2 (20/9) and S79297// (20//).

Law stated - 25 junio 2025

Geoblocking and territorial restrictions
How has the competition authority in your Wurisdiction addressed 
geoblocking and other territorial restrictionsC 

In Spain1 geoblocking and other territorial restrictions are assessed under Regulation (EU) 
No. 902720/–1 which prohibits sellers from blocking or limiting a customerWs access to their 
website based on the customerWs nationality1 place of residence or establishment.

The CNMC has addressed geoblocking and territorial restrictions in several cases8

;
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In case S7000:7/j (202/)1  the CNMC dismissed a complaint  alleging Google 
restricted certain booking options based on usersW locations due to insu•cient 
evidence.

; In case S70:/37/2 (20/9)1 the CNC applied thede minimis rule to a case where a 
supplier with less than /5 per cent market share prohibited retailers from selling 
outside Spain1 ,nding the conduct not actionable.

Law stated - 25 junio 2025

Platform bans
How has the competition authority in your Wurisdiction addressed 
supplier-imposed restrictions on distributorsq use of online platforms or 
marketplaces  and restrictions on online platform operators themselvesC

The CNMC generally  aligns its  approach with EU case law1  including the principles 
established in the Hudgment of the European Court of Nustice in C-9607/2 ‘ Coty Germany 
(20/:)1 which allows certain restrictions on online platform use within selective distribution 
systems1 provided speci,c conditions are met.

In case S700/972/ (2029)1 the CNMC ,ned AmaVon and Apple for an agreement that 
effectively excluded over j0 per cent of resellers from selling Apple products on AmaVonWs 
marketplace. This agreement signi,cantly reduced competition among resellers and 
consolidated sales within a limited group of authorised distributors. Both AmaVon and 
Apple argued that the restrictions were permissible under C-9607/2 ‘ Coty Germany(20/:)1 
reasoning that8

; the clause under scrutiny was not part of a selective distribution system€

; Apple maintained a direct contractual relationship with AmaVon1 giving it greater 
control over distribution€ and

; Apple did not obHect to its products being sold on AmaVonWs general marketplace1 
as both Apple itself and certain authorised distributors continued to sell products 
through this platform.

The CNMC ultimately dismissed such arguments.

Law stated - 25 junio 2025

Targeted online advertising
How has the competition authority in your Wurisdiction addressed 
restrictions on using or bidding for a manufacturerqs brand name for the 
purposes of targeted online advertisingC

In case S70:9/7/2 (20/2)1 the CNC examined a complaint about Google Adqords but 
focused on alleged abuse of dominance rather than vertical restraints1 ultimately dismissing 
the case. A later similar complaint was reHected by the CNMC in case S70003720 (202/).
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In case S700/972/ (2029) (Amazon/Apple Brandgating)1 the CNMC found that marketing 
restrictions barring competing brands from purchasing advertising space on AmaVon 
for Apple-related searches harmed competition by limiting consumersW ability to discover 
alternative products.

The CNMC also discussed online advertising issues in its 202/ study on competition 
in the online advertising sector1 emphasising GoogleWs market power and the potential 
anticompetitive harm of such restrictions.

Law stated - 25 junio 2025

Most-favoured-nation clauses
How has the competition authority in your Wurisdiction addressed 
most-favoured-nation clausesC

The CNMC has not speci,cally addressed most-favoured-nation clauses in vertical restraints 
in digital markets.

Incidentally1  in  case S7000572/ (202:)  (Booking.com)1  the  CNMC examined narrow 
price-parity clauses as part of an abuse of dominance case1 ,nding that these clauses 
hindered hotels from offering lower prices on their own channels compared to Booking.com.

Law stated - 25 junio 2025

Multisided digital markets
How has the competition authority in your Wurisdiction addressed vertical 
restraints imposed in multisided digital marketsC How have potential 
e6ciency arguments been addressedC 

No speci,c cases involving vertical restraints in multisided digital markets have been 
identi,ed.  ’owever1  the the CNMCWs 20/6 report  on collaborative  economy models 
highlighted the relevance of e•ciencies that such platforms provide to consumers.

Law stated - 25 junio 2025

Other issues
Have any other key issues emerged in your Wurisdiction in relation to the 
application of competition law to vertical agreements in digital marketsC

No other signi,cant issues have emerged in Spain regarding the application of competition 
law to vertical agreements in digital markets.

Law stated - 25 junio 2025

UNILATERAL ANTICOMPETITIVE CONDUCT
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Establishing market power
?hat are the relevant criteria for establishing market power in digital 
markets in your WurisdictionC 7s there any concept of ’abuse of economic 
dependenceq where a companyqs market power does not amount to a 
dominant positionC 

No special criteria for establishing market power in digital markets exist in Spain beyond the 
general EU and Spanish competition law framework.

4or instance1 in case S7000572/ (202:) (Booking.com)1 the National Commission for 
Markets and Competition (CNMC) considered several factors when determining dominance1 
including8

; high and sustained market shares over time€

; barriers to entry1 such as indirect network effects and high ,xed costs€ and

; limited countervailing power of demand.

Spain also recognises the concept of Jabuse of economic dependenceW under article /6(2) 
of the Unfair Competition Act1 which can be enforced under article 9 of the Competition 
Act if the conduct affects the public interest. In case S7000572/ (202:) (Booking.com)1 the 
CNMC investigated abuse of hotelsW economic dependence but found insu•cient evidence 
to substantiate this claim1 notwithstanding the ,nding of abuse of dominance.

Law stated - 25 junio 2025

Abuse of market power
To what extent are companies with market power in digital markets 
subWect to the rules preventing abuse of that power in your WurisdictionC 

The general EU and Spanish rules on abuse of dominance1 under article 2 of the Competition 
Act and article /02 of the Treaty on the 4unctioning of the European Union1 apply to 
companies with market power in digital markets. ’olding a dominant position does not in 
itself constitute an abuse.

The only case ,nding an abuse of dominance in digital markets is case S7000572/ (202:) 
(Booking.com)1 where the CNMC identi,ed both exclusionary and exploitative practices8

; Exclusionary  abuses8  Booking.com  imposed  narrow  parity  clauses  and 
non-transparent ranking conditions that disadvantaged competing platforms1 as well 
as other asymmetric commercial conditions.

; Exploitative abuses8 Booking.com used performance reFuirements and ranking 
systems that prioritised its platform over others.

Ongoing cases1 such as S7000572: (Apple)1 S700/9722 (Google)1 and S7000272: and 
S7000972: (parking apps) may provide further guidance on abuse of dominance in digital 
markets.

Law stated - 25 junio 2025
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Data access
How has the competition authority in your Wurisdiction addressed 
concerns surrounding access to data held by companies with market 
power in digital marketsC

The Spanish competition authorities have not explicitly addressed concerns about access 
to data held by companies with market power in digital markets.

Law stated - 25 junio 2025

Data collection
How has the competition authority in your Wurisdiction addressed 
concerns surrounding the collection of data by companies with market 
power in digital marketsC

The CNMC has not explicitly addressed concerns about data collection by companies with 
market power.

Incidentally1 in case S7000572/ (Booking.com)1 the CNMC considered data availability and 
its use in maintaining market power as factors contributing to the companyWs exploitative 
abuse.

Law stated - 25 junio 2025

Leveraging market power
Has the competition authority in your Wurisdiction adopted any decisions 
involving theories of harm relating to leveraging market power in digital 
marketsI such as through tyingI bundling or self-preferencingC

The CNMC has not yet explicitly addressed other theories of harm related to leveraging 
market power in digital markets1 such as tying1 bundling or self-preferencing.

Law stated - 25 junio 2025

Other theories of harm
?hat other types of conduct have been found to amount to abuse of 
market power in digital markets in your WurisdictionC

No other types of conduct have been explicitly identi,ed by Spanish competition authorities 
as abuses of market power in digital markets.

Law stated - 25 junio 2025

MERGER CONTROL
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Merger control framework
How is the merger control framework applied to digital markets in your 
WurisdictionC 

There are no special rules for assessing mergers in digital markets in Spain. The general 
Spanish merger control framework1 enforced by the National Commission for Markets and 
Competition (CNMC)1 applies. Noti,cations are reFuired if either of the following thresholds 
are met8

; Market share threshold8 The transaction results in the acFuisition or increase of a 90 
per cent or greater share in a relevant market within Spain.

; Turnover threshold8 The combined turnover of the participants in Spain exceeds '2:0 
million in the previous ,nancial year1 provided at least one participant has a turnover 
of '60 million or more. Exemptions may apply if the targetWs turnover in Spain is less 
than '/0 million and the combined or individual market share is below 50 per cent.

Digital mergers have been captured under these thresholds1 despite no speci,c provisions 
targeting digital markets.

Law stated - 25 junio 2025

Prohibited mergers
Has the competition authority prohibited any mergers in digital markets 
in your WurisdictionC 

To date1 the CNMC has not prohibited any mergers in digital markets in Spain.

Law stated - 25 junio 2025

Market de‘nition
How has the competition authority in your Wurisdiction addressed the issue 
of market de‘nition in the context of digital marketsC 

The CNMC has addressed market de,nition in digital markets by considering both product 
and geographic dimensions. In case C7/0:67/j (20/j) (online food delivery platforms)1 
the CNMC identi,ed distinct features of the product market1 such as added value1 price 
sensitivity and the non-viability of in-house delivery for many restaurants.

4or geographic markets1 the CNMC often considers the national scope but incorporates local 
factors1 such as postcode-level analysis. In case C7/0:67/j (20/j)1 the CNMC decided to 
leave the market de,nition open1 following the approach used in case C703907/6 (20/6)1 
while incorporating local market considerations for online home delivery platforms.

Law stated - 25 junio 2025
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’Killerq ac>uisitions
How has the competition authority in your Wurisdiction addressed 
concerns surrounding ’killerq acJuisitions in digital marketsC 

The general Spanish merger control framework does not include provisions speci,cally 
addressing below-threshold transactions. ConseFuently1 most JkillerW acFuisitions are unlikely 
to fall within the CNMCWs Hurisdiction. Additionally1 following the European Court of NusticeWs 
ruling in Noined Cases C-6//722 P and C-625722 P ‘Illumina/Grail (202:)1 the CNMC cannot 
refer non-noti,able JkillerW acFuisitions to the European Commission under article 22 of 
Regulation (EU) No. /9j7200:.

The CNMC examined concerns about JkillerW acFuisitions in C7/0:67/j (20/j) but ultimately 
determined that the target company did not Fualify as an innovative or disruptive competitor. 
To date1 no other cases have explicitly addressed this issue.

Law stated - 25 junio 2025

Substantive assessment
?hat factors does the competition authority in your Wurisdiction consider 
in its substantive assessment of mergers in digital marketsC 

The CNMC applies the general criteria under article /0 of the Competition Act1 including8

; the structure of all relevant markets€

; the market position of the merging companies1 including their economic and ,nancial 
strength€

; actual or potential competition from both domestic and international ,rms€

; the choice available to suppliers and consumers1 as well as their access to sources 
of supply or markets€

; barriers to entry in the markets€

; the evolution of supply and demand for the products and services involved€

; the bargaining power of suppliers and consumers and their ability to counterbalance 
the market position of the merging companies€ and

; the economic e•ciencies arising from the concentration.

Additionally1 the CNMC follows the European UnionWs Signi,cant Impediment to Effective 
Competition test to assess the mergerWs potential harm to competition.

Law stated - 25 junio 2025

Remedies
How has the competition authority in your Wurisdiction approached the 
design of remedies in mergers in digital marketsC
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The CNMC typically favours behavioural remedies over structural ones in digital markets. 
4or example1 in case C703907/6 (20/6) (La Nevera Roja/Just Eat)1 the CNMC accepted 
commitments1 including8

; no exclusivity obligations for restaurants€

; no linking of fees to exclusivity€ and

; no penalties for Hoining competing platforms.

Similar remedies were accepted in cases C7/0327/j (20/j)1 concerning the acFuisition of 
Nust Eat by MI’1 and C705397/:1 concerning the acFuisition of Mil Anuncios by Schibsted.

Law stated - 25 junio 2025

UPDATE AND TRENDS

Recent developments and future prospects
?hat are the current key trendsI legislative and policy initiativesI recent 
case law developments and future prospects for the enforcement of 
competition law in digital markets in your WurisdictionC 

Although there has been limited action by the Spanish government and legislature at 
the state and regional levels to develop speci,c policies for digital markets1 the National 
Commission for Markets and Competition (CNMC) has adopted a vigorous approach. This 
is particularly evident in its ex o•cio investigations targeting GA4AM (Google1 AmaVon1 
4acebook1 Apple and Microsoft) companies. Recent cases1 such as the ':/9 million ,ne 
on Booking.com (S7000572/) and the '/j: million ,ne on AmaVon and Apple (S700/972/)1 
highlight the authorityWs focus on addressing abusive practices by dominant platforms.

Nudicial review of CNMC decisions is likely to play a crucial role in developing case law in 
digital markets. 4urthermore1 pending cases before the CNMC against Apple (S7000572:) 
and Google (S700/9722) may set important precedents1 especially regarding unfair terms 
and exclusionary conduct in the sector.

Private enforcement1 while not yet prominent in digital markets1 has signi,cant potential. 
Considering Spanish companiesW active use of private actions in non-digital sectors1 both 
stand-alone and follow-on claims may become more common in this ,eld. Landmark CNMC 
decisions and the enforcement of the Digital Markets Act (DMA) could incentivise businesses 
and consumers to seek damages for anticompetitive conduct by digital platforms.

Looking ahead1 digital markets are likely to remain a key focus for the CNMC1 driven by its 
ongoing cooperation with the European Commission under the DMA framework and further 
bolstered by the increasing role of private litigation.

Law stated - 25 junio 2025
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